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Two women boxing, from the Powerhouse Museum Collection 

 

Option 1: 
Big Commitment 

Big Payoff? 

Option 2: 
One Shot  

Show-Offs 



Option 1: Big 
Commitment,  
Big Payoff 
 
 
Social media 
that one can 
join, but 
require the 
investment of 
time and 
energy. 



URL: www.flickr.com/commons  

http://www.flickr.com/commons


The Commons is a portion of Flickr that is specifically for cultural 
heritage institutions.  As stated on their website, the two main 
goals are to: 
  
“To increase access to publicly-held photography collections” 
  
“To provide a way for the general public to contribute 
information and knowledge” 





One of the coolest interactions that you can have in the Commons is the feedback from 
users about unknown images.   
 
For example, to quote Library of Congress, “we asked for help on December 24th to identify 
22 travel views.  Within a few days, Flickr members had identified every single photo.” 



URL: http://www.historypin.com/  

http://www.historypin.com/


Do a “then and now” comparison using Google 
StreetView, or with a free smartphone  app. 

Follow this link to 
see a 30 second 
screencast video on 
using the Map: 
 
http://www.screenr.
com/Spm8  

http://www.screenr.com/Spm8
http://www.screenr.com/Spm8


Other ways to highlight photos on HistoryPin 



{ 

Easy to 
customize 
and use 

 
 
 
 
 



HistoryPin REALLY wants archives to get involved 



Library Example:  http://www.historypin.com/channels/view/2662022  

http://www.historypin.com/channels/view/2662022


URL: https://www.tumblr.com/  

https://www.tumblr.com/


On the surface, it 
seems like other 
free bloghost 
websites.  But like 
twitter, it’s much 
more social.  
  
 Posts can be long 
or very very short.  
 
Users are more 
likely to re-share 
content they find 
on your blog, and 
the tagging 
system makes 
your posts more 
discoverable. 



tumblr is also very customizable 
 
Offers the bonus feature of feeding your tumblr 
posts to Facebook and twitter 



Archives Example on tumblr: http://riversidearchives.tumblr.com/  

http://riversidearchives.tumblr.com/


Option 2: One-shot 
promotion 

 

Submitting a few gems 
that are in the public 
domain to blogs and other 
social media, where they 
can be re-hosted.  
 

 

 

 
Mr. Leatherman 

1930s-40s in Color collection  

Library of Congress 



URL: http://www.retronaut.co/  

http://www.retronaut.co/


Success Story: OSU’s collection  was on Retronaut in March 2012 



Went viral, and was featured on all of these blogs and more 



URL: http://www.lettersofnote.com/  

http://www.lettersofnote.com/


Library Example: 
 
http://www.letters
ofnote.com/2011/05
/library-is-many-
things.html  
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URL: http://bigthink.com/blogs/strange-maps  

http://bigthink.com/blogs/strange-maps
http://bigthink.com/blogs/strange-maps
http://bigthink.com/blogs/strange-maps


Library/Archives Example: http://bigthink.com/strange-maps/374-superior-
the-heart-of-the-man-of-commerce  
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URL: 
http://mydaguerreot
ypeboyfriend.tumblr
.com/ 
 
 
Some things you should 
consider: 
  
You can’t control what 
kind of attribution you 
will get.   
  
And you take the risk of 
associating your 
institution with the blog, 
the advertisements on the 
blog, or with other 
content on the blog.  

http://mydaguerreotypeboyfriend.tumblr.com/
http://mydaguerreotypeboyfriend.tumblr.com/
http://mydaguerreotypeboyfriend.tumblr.com/


Even if you don’t want 
to participate in any of 
these, you can still use 
these tools and sites to 

beef up the social 
media that your 

institution does use.  
 

 

 

 

 

 

 

McCall Style & Beauty Cover 

Nicholas Muray collection  

George Eastman House 

 




